
MELBOURNE FOOD  

AND WINE FESTIVAL  
Friday 27 February – Sunday 15 March 2015 

 
 

REGIONAL WORLD’S LONGEST  

LUNCH GUIDELINES 

FRIDAY 13 March 2015 
 

Put your region’s best foot forward and create a once-in-a-lifetime experience for the Festival 

audience in 2015. The Regional World’s Longest Lunch is a signature Festival event that aims to 

promote food and wine tourism to regional Victoria by showcasing food and beverage strengths and 

encouraging overnight stays and visitation from outside of the region.  

With more than twenty Regional World’s Longest Lunches expected in the 2015 program, we encourage 

organisers to embrace the 2015 Festival ethos and submit a unique and innovative event that unveils your 

regions food and beverage strengths and its best kept secrets. Collaborate with key food and beverage 

organisations and let’s simultaneously raise a glass to Victoria’s finest on Friday 13 March in picturesque locations 

across our state. 

In its 23rd year, the Regional World’s Longest Lunch remains an iconic part of the Festival and is a trademark 

Melbourne Food and Wine event. To participate in this event, organisers must adhere to the following key 

selection criteria: 

 

 The RWLL reflects the food and beverage strengths of your region; 

 The RWLL drives visitation from outside of the region; 

 The RWLL is held between 12.00pm and 4.00pm on Friday 13 March 2015; 

 The RWLL is a sit down, minimum three-course lunch, and must showcase quality local produce, wines and 

talent; 

 The RWLL must be served at one long continuous table, service breaks are permitted; 

 Minimum capacity 100 guests with at least 20% of seats set aside for visitors outside of the region  

(please note that these allocated seats are not sold prior to Friday 20 February they may be released to the 

‘general public’);  

 The guiding price for the event is $95 - $150 which includes all courses, wine for each course and tea/coffee 

(please ensure the event represents value for money for the consumer);  

 The RWLL conforms to the Festival’s centralised ticketing system. Further details to follow; 

 The lunch must be in a unique outdoor location, with wet weather contingency plans in place; 

 The RWLL embraces the Festival’s Put Victoria on Your Table initiative which encourages consumption of 

and loyalty to high quality food and wine of Victorian provenance. 

 The RWLL acknowledges its connection to the Melbourne Food and Wine Festival; 

 The RWLL event organisers must consider transport options for visitors to the event and recommend 

accommodation offerings.  

Acceptance of submissions is at the discretion of the Melbourne Food and Wine Festival to ensure these 

signature Festival events are an incredible success. There are a limited number of RWLL’s accepted into the 

program each year, with restrictions placed on the number of lunches within any given region. With the influx of 

submissions received, inevitably some RWLL’s may be unable to be included in the program.  
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Key Dates  

Regional World’s Longest Lunch Submissions OPEN 

 

Friday 1 August 2014 

Regional World’s Longest Lunch Submissions CLOSE Tuesday 19 August 2014 

 

Notification of inclusion in Festival program and 

invoice issued  

Tuesday 2 September 2014 

Participation Fee Due  Thursday 18 September 2014 

 

Event Organisers to review edited event copy Friday 12 – Tuesday 16 September 2014 

 

Official on-sale date for all Festival Events  

 

Friday 21 November 2014 

Festival Guide distributed via The Age 

 

Friday 30 January 2015 

 23rd Melbourne Food & Wine Festival BEGINS Friday 27 February 2015 

 

Regional World’s Longest Lunch Friday 13 March 2015 

 

Melbourne Food & Wine Festival CONCLUDES Sunday 15 March 2015 

 

 
Participation Fee 

 
Regional World’s Longest Lunch $660 plus GST 

 

 

Event Submission Details 
 

You will need the following event details to complete your event submission.  

 Event title – e.g ‘Regional World’s Longest Lunch – Bendigo’ 

 30 word event description (for print & web) – please do not repeat this copy in the 100 word description and note that 

this description will be edited by the Festival prior to going to print 

 100 word event description (for web only) 

 Venue 

 Date & time 

 Ticket price 

 Total event capacity 

 Dietary accommodations 

 Marketing plan (including highlighting how your event will connect with the wider Melbourne Food and Wine Festival 

brand) 

 A copy of your Public Liability Insurance Certificate of Currency 

 Up to 3 x high resolution images (min. 1MB / max. 5MB; ideally 300dpi and recommended 1300 x 612 pixels).  It is of the 

utmost importance that your images be of the highest quality and strictly adhere to the size requirements outlined 

above. 
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TERMS & CONDITIONS 

Event Payment 
 Timely payment of invoices is a mandatory requirement of participation. Any events that have not settled their 

invoice by the due date of 19 September will be removed from the Festival program. Please note that all invoices will 

be issued to the nominated ‘Billing Contact’ via email; 

 

 Payment is to be made through our secure, online payment system, via BPAY, credit card, or bank transfer. 

 

Event Delivery 

 The event organiser agrees that the RWLL will have a formal introduction which recognises the event as part of the 

Melbourne Food and Wine Festival and as a supporter of Put Victoria on Your Table; 

 There must be representation of the region and community, involving collaboration between restaurants/caterers, 

wineries, producers and food and wine groups. RWLL’s showcasing produce from only one producer or no community 

engagement will not be accepted; 

 The event heroes local produce of a high quality and showcases local talent;  

 The event creates a Festive environment celebrating what is special and unique to the local area; 

 The event celebrates hospitality and professionalism – with a quality product and service experience for the consumer 

being critical; 

 If voluntary staff are used to deliver service they must not account for more than 75% of total floor staff to ensure 

professional service delivery;  

 The event organiser agrees to have a MFWF representative involved in a minimum of one planning meeting via 

conference call; 

 The event organiser agrees to submit a RWLL de-brief report detailing the key successes and key challenges of the 

event no later than 1 April 2015.  Report must  include the following details; 

o Final ticket sales figures 

o Guest postcode analysis e.g. 56% of guests were Melbourne based, 41% of guests were local residents 

o Data recorded of number of overnight stays of patrons visiting the region for your RWLL; 

o Any compelling guest feedback or quotes; 

o Outline of known media coverage (above and beyond that achieved by MFWF) generated from your RWLL. 

 

Event Operations  

 Event organisers will observe all Victorian Fire Service, Food Safety Standards, Workplace Standards, Liquor Licensing 

requirements, Code Red Policy and other relevant Commonwealth, state and local laws and regulations relating to the 

preparation, display, handling and sale of food and beverages. 

  Melbourne Food and Wine accepts no responsibility for any injury howsoever caused to employees, contractors or sub-

contractors. To the extent possible at law, the event organisers release and discharge Melbourne Food and Wine from all 

future claims in relation to injuries sustained to employees, contractors or sub-contractors. 

 Current Public Liability Insurance Certificate of Currency to the value of up to $20,000,000 must be valid for the duration 

of your event. (Minimum $10,000,000 accepted on a case by case basis which will result in a formal discussion between 

the event organiser and MFWF). 

 Event organisers agree not to hold Melbourne Food and Wine liable for any failure to meet expected ticket sales or levels 

of profitability, nor to seek from Melbourne Food and Wine any lost income, expenses, damages or the like arising from 

participation. 

 Event organisers planning on hosting outside events must ensure they have wet weather contingency plans in place to 

avoid last minute event cancellations at all costs. 

 Event organisers are encouraged to create a risk assessment and appropriate planning for event operations.  MFWF can 

support with templates and advice upon request. 

 In the event of cancellation, all ticket purchasers must be refunded full ticket price. 

 Event organisers agree to notify Melbourne Food and Wine as events become SOLD OUT. 
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 Event organisers agree to report back to Melbourne Food and Wine post event including but not restricted to 

attendance and postcode statistics.  

 Event organisers and their staff give Melbourne Food and Wine permission to take photographs of event activity and 

agree to the use of the images however Melbourne Food and Wine deems appropriate. Organisers will supply talent 

release forms from only persons featured in images supplied to Melbourne Food and Wine for marketing use. 

 Event organisers will use and promote Victorian made and grown produce wherever possible. 

 Events selling and/or serving alcohol must display their Liquor Licence and Responsible Service of Alcohol notices.  It is 

mandatory to have at least one staff member (more may be required depending on attendance numbers) fully 

accredited with current Responsible Service of Alcohol qualifications onsite at all times. 

 Events serving and/or selling food must abide by a Food Safety Program.  It is the responsibility of the event organiser to 

ensure the relevant registrations, certificates and permits are in place, accessible onsite at the event and provided to 

MFWF on request.  

 If a venue does not already have a Waste and Water Management plan in place, organisers will develop a Waste and 

Water Management plan for the MFWF event.  MFWF encourages event organisers to consider an environmental plan 

with sustainable practices in event planning and delivery.  As an example, event organisers are encouraged to review 

recycling and reusing in waste management, reduction in consumption of water and use of energy efficient 

products/equipment and promotion of public transport to access the event. 

 Event organisers will respond to customer service queries and complaints within a 24 hour period. If MFWF receives the 

initial concern, it will also respond to the customer within a 24hour period and advise event organisers within the same 

time frame. In this case, event organisers must respond to the customer within the following 48 hour period and advise 

Melbourne Food and Wine Festival of the resolution. 

Event Sales & Marketing 
 

 It is a strict condition of participation that no tickets are sold prior to the official on-sale date of Friday 21 November; 

 

 The event organiser must be proactive in promoting and marketing their event beyond the Festival’s promotional 

activity; 

 

 The event organiser will display the Melbourne Food and Wine Festival logo, in celebration of their participation, on all 

collateral relating to the event (including but not limited to event advertising, banners, website, signage, invitations, 

tickets and menu); 

 

 The official 2015 MFWF and PVOYT logos and guidelines for usage will be provided to all event organisers once an event 

submission has been accepted. Display of logos on all collateral is a mandatory participation requirement and the 

Festival retains the right to audit events to ensure this condition is met;  

 

 All collateral relating to the event must be submitted to marketing@foodfest.com.au for approval – please allow up to 48 

hours; 

 

 The event organiser will display and distribute any marketing or research material as provided by MFWF; 

 

 The event organiser will acknowledge MFWF at the event, whether verbally through a welcome/introductory speech, or 

written – on a menu or other printed piece of event collateral; 

 

 The event organiser will be prepared to supply two complimentary tickets to MFWF on request only for promotional 

opportunities or familiarisation requirements (subject to availability). 

 

If you have any questions relating to hosting an event please contact:  

 

Liz Jeffers     

Program Manager    

liz@foodfest.com.au    

03 9823 6104  

 

 

We look forward to receiving your submissions, 

 

The Festival Team 

Zenon Misko 

Program Assistant 

zenon@foodfest.com.au 

03 9823 6120 
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