
 

 

 

 

 

 

JOB TITLE:  PR MANAGER 
 

POSITION STATUS: 12 month maternity leave contract commencing 8 
December 2014 
 

REPORTS TO:  
 

Chief Executive Officer 

LOCATION:  
 

Prahran Market 

FESTIVAL VISION: 

Melbourne Food and Wine Festival is a timeless celebration of food and wine in all its 
forms, enriched locally through the unique evolving cultural identity of Melbourne 
and Victoria as well as a platform for showcasing international presenters and global 
trends. 

BACKGROUND: 

Melbourne Food and Wine (MFW) is an established organisation responsible for 
promoting Victoria’s leadership in the food and wine industry across a calendar of 
programmed initiatives. Its highlight annual event Melbourne Food and Wine Festival 
started in 1993 with a simple program of just 12 events. Since its inception it has 
grown each year, now celebrating more than 250 events. 

The organisation has the strong support and respect of the food, wine and 
hospitality industry and has worked with – and on behalf of – the industry to 
showcase Melbourne to the world as one of the globe’s great gastronomic 
destinations. 

Overseen by a Board of Management, MFW is supported by a small and committed 
team of event and marketing professionals who are responsible for the successful 
creation and promotion of its iconic events. 

POSITION OBJECTIVE: 

The primary purpose of this role is to develop and implement a public relations strategy 
that will generate media coverage across all mediums to position the Melbourne 
Food & Wine Festival as the world’s leading food and wine event in addition to 
creating media coverage to drive ticket sales.  

 



POSITION DUTIES: 

 Develop and implement Melbourne Food & Wine’s programs and Melbourne 
Food and Wine Festival’s public relations strategy to promote the event to its 
target audiences. 

 Generate local, national and international media coverage for Melbourne 
Food & Wine Festival events. 

 Proactively pitch story angles to media locally, nationally and internationally. 
 Acquisition and leveraging of media partnerships through a communications 

strategy that will deliver growth and awareness.  
 Manage major television broadcast partnership and other media partners, 

leveraging all editorial opportunities and driving strong return for both MFWF 
and the partners.  

 Develop and manage Melbourne Food and Wine’s media relationships to 
ensure successful editorial coverage and relationships with media 
stakeholders. Continually drive innovation and fresh thinking in this area. 

 Research, write, distribute and follow up media releases to targeted domestic 
and international media. 

 Manage all official media related activity including launches, media kits and 
gifts. 

 Manage national and international visiting journalist program including 
proactive targeting of media contacts. 

 Leverage relationships with Tourism Victoria and Tourism Australia to maximise 
media hosting opportunities and development of new media contacts.  

 Negotiate media launch partial sponsorships. 
 Maintain media database. 
 Monitor media and disseminate information updates to relevant MFW staff and 

key partners. 
 Brief and escort international presenters to and from media appointments. 
 Manage all media attendees at MFW events including tickets, interview liaison, 

itineraries.    
 Drive media related promotional activities (reader/listener promotions) in line 

with the marketing plan. 
 Provide regular reports to the senior management team on broad campaign 

execution. 
 Prepare a detailed evaluation report that includes collection of all press 

clippings, monitors all media activity and provide a valuation of all publicity 
and promotion generated for MFW and the Festival. 

 Demonstrate industry best practice in publicity evaluation while adhering to 
government partner reporting requirements.  

 Assist with the development of creative ideas for key events, media calls and 
media stunts. 

 Manage government media advisor information requests as key government 
liaison – appearances, speeches, background information (broad protocol 
requirements). 

 Drive strong input to programming team on relevance of program and talent 
for media pick up. 

 Management of delivery of e-newsletters and website copy. 
 Providing direction and mentoring to the PR Coordinator and PR Assistant, while 

managing and leading the team.  
 Other duties as required. 

 

 



KEY SELECTION CRITERIA: 

 Relevant experience and demonstrated ability in the field of journalism/public 
relations in the food/wine and lifestyle industries. 

 Demonstrated experience in the development and implementation of PR 
plans and strategies. 

 Demonstrated experience in copywriting of press releases. 
 High level of presentation skills with the ability to liaise and negotiate with a 

broad range of people. 
 Ability to generate creative ideas and implement new ways to promote the 

Festival to its target audiences. 
 Ability to work in a team environment under tight deadlines. 
 An appropriate tertiary qualification in communications, media studies and/or 

journalism. 
 Strong contacts in the food, wine, lifestyle and general media. 
 Marketing experience in addition to PR will be highly regarded.  
 Computer literate and experience in maintaining databases. 

 

OTHER RELEVANT INFORMATION: 

 A pre-employment medical assessment may be required. 
 Melbourne Food & Wine is an equal opportunity employer. 
 Evening and weekend work will be required to meet work priorities. 
 

OTHER RELEVANT INFORMATION: 

Melbourne Food & Wine is an equal opportunity employer. 

Evening and weekend work will be required to meet work priorities. 

 

Send applications including a resume and cover letter addressing the key selection 
criteria to info@foodfest.com.au by 5pm, Monday 3 November. 

 


